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From the Editor’s Desk
This month PMI Indonesia Chapter
pays a visit to East Java to the city
of Gresik, to PT. Barata Indonesia,
one of the state-owned enterprise
in the country. The event was
very well received and lead to
potential collaboration between
the two institutions. Agile still dominates and the most
sought-after theme of this month as we cover the OMM
101 and the Project Management Workshop that both
covered the topic.
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As companies embrace the digital transformation, it is
still important to discuss on the human aspects of the
digital transformation. We have an article on this, be
sure to check it out. We also feature an article about
managing major uncertainties.
On behalf of the board of editors I would like to thank
the contributors of this edition and everyone who has
supported in the preparation of this newsletter.
Arief Prasetyo
Editor in Chief

Good things happen
when you stay involved with PMI
The newsletter of Excellentia is scheduled to be available every month. The board of editor encourages readers or
persons interested in project management area to submit articles any topic relating to the project management. All
contents of article published in the newsletter are responsible by the author.
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PMIIC Roadshow

PT. Barata Indonesia

On Tuesday, September 17th, PMI Indonesia Chapter travels to PT.
Barata Indonesia in the city of Gresik, East Java. PT. Barata Indonesia is
one of the larger state-owned company in the line of heavy industry
manufacturing and is now expanding its business to Engineering,
Procurement and Construction (EPC).
Representing PMI Indonesia Chapter, were Tony, PMP, PMI-ACP
(VP Program), Noerahman Saleh, PMP (Board Member of Branch)
dan Alﬁna Wijanarno, PMP (Branch Director, Surabaya) who were
welcomed by representatives of PT. Barata, Mr. Slamet Widodo (HR
Development Manager) and Mr. Rudi (PMO Coordinator) as the only
PMP credential holder in the company. There were 32 employees from
diﬀerent divisions such as Engineering, Sugar Industry, Agrobusiness,
Human Resources, Manufacturing and Oil and Gas. The participants
currently hold roles such as managers, project managers, engineers
and supporting functions.
After a brief opening ceremony, the ﬁrst session was delivered by
Tony with an introduction to the Project Management Institute and
the Indonesia Chapter. The session was met with enthusiasm as the
speaker answered many questions surrounding the PMI activities
and the certiﬁcations oﬀered by the institute. In the second session,
Noerrachman presented a lively topic on project management and
shared some interesting stories and his experience. There were also
some experience sharing from the Barata team about the projects that
they have there.
The topic on “Top 10 Reasons Why Project Fail” triggered questions from
the participants as they reﬂected on real events and projects that have
occurred in the past, both in Barata and in the previous companies they
have worked in. This exchange of stories was very beneﬁcial because
the participants get a chance to learn from each other’s stories.
Noerrachman also threw his collection of jokes and anecdotes which

made this serious topic a lot lighter and easier to digest.
Noerrachman continued the ﬁnal session with discussion and Q&A
on anything related to Project Management. He expressed that it is
important for project managers to hone all the soft skills and stressed its
importance compared to the hard skills that can be taught or learned.
He also empathized the importance of experience in managing and
balancing the priorities around the six project constraints in the PMBOK,
which are scope, time, cost, quality and resources.
In his closing remarks, Alﬁna Wijanarno provided some updates on
the PMI Surabaya Branch where the most active members come
from ITS Surabaya, who is a close partner with PMI, having signed
a Memorandum of Understanding (MoU). Alﬁna encourages active
participation from the project practitioners at PT. Barata, to get involved
with PMI and to continue building the project management community
in Indonesia, and particularly in Surabaya and Gresik. This was positively
received by PT. Barata and they have kindly extended their support by
committing to provide the meeting venue for the next PMI event by the
Surabaya branch. Tony added that as a state-owned enterprise, PMI
would like to continue building partnership with the government of
Indonesia, in line with the government’s vision to improve the skills and
quality of Indonesian workforce. This message also was well received by
PT. Barata who committed to deliver this message to his counterparts.
This roadshow ended with a group photo, with hope that this is a
good starting point for partnership of the two institutions and that it
sparked fruitful discussions for PT. Barata with their plan to establish
their PMO division. Thank you to all the volunteers and everyone who
have contributed to the success of this event.
Alﬁna Wijanarno
Branch Director - Surabaya

from
PMIHQ

Page 4 Excellentia September 2019

LuAnn Piccard, PMP

Managing Major Uncertainty
Few in the 150,000-strong audience attending the United Kingdom’s
Glastonbury Festival last June probably realized what has kept the
concert extravaganza—the largest Greenﬁeld Festival in the world—
moving without incident. For nearly a year, the event’s project team
had been preparing for every potential threat— from severe weather
to gate crashers to disruptions in utilities and services.
One year for risk planning may seem heavy-handed for a ﬁve-day event
but it’s a sign of the times. More and more project teams are adopting
a stronger approach to risk management. That’s because, although
stakeholders change, a lack of executive support or budgetary issues
will always remain risks that project leaders must contend with. There’s
a wider array of uncertainties swirling around projects these days.

According to the report C-Suite Challenge 2019 by The Conference
Board, executives around the world say their biggest concerns include
the re-emergence of a recession, political instability, talent quality,
leader development and anxiety surrounding digital technologies.
Looking beyond the economic landscape, the top three risks in the
World Economic Forum’s 2019 Global Risk Report were environmental
and geopolitical, including the failure of climate-change mitigation and
adaptation.

These risks aren’t just bigger—they’re often harder to predict. At the
same time, mitigating these risks may prove more diﬃcult. This new
reality often calls for integrating new technologies into the team’s
strategy, for example, the 2018 Winter Olympics in Pyeongchang, South
Korea. The project team used drones equipped with high-deﬁnition
and thermal imaging cameras to monitor activity on the ground. And

at the Boston Marathon in Boston, Massachusetts, USA, planners have
started using geographic
information systems software to track the movements of runners, staﬀ
and attendees.
Detect and Respond
Identifying, mitigating and managing these threats are becoming
higher priorities for many organizations. According to a 2019 Deloitte
survey, more than 90 percent of the risk managers responding from
around the world expect risk management to become more important
to achieving
strategic goals in the next ﬁve years. The report also predicts that
risk management will play both defensive and oﬀensive roles, stating:
“The function identiﬁes, analyzes, monitors and mitigates risk to drive
performance, growth and value—a shift from its traditional sole focus
on compliance and value preservation.”
Yet despite its importance, 39 percent of organizations only sometimes,
rarely or never use risk management practices, according to PMI’s 2018
Pulse of the Profession® report. At the same time, according to PwC’s

global 2019 Digital Trust Insights survey, only 53 percent of respondents
say proactive cyber and privacy risk management is integrated from
the start of transformational projects.
That could be a major misstep: According to PMI’s Pulse report, 29
percent of projects deemed failures were harmed by opportunities and
risks not identiﬁed in the beginning of a project. Underscoring that
sentiment, Deloitte’s report found that organizations with risk programs
integrated across the enterprise “typically exceed proﬁtability targets
more often and achieve higher growth than those with less integrated
programs, which may struggle to realize value and achieve desired
outcomes.”
Managing project uncertainty requires being able to identify
the potential for a problem and then responding quickly— and
appropriately. It’s a diﬃcult task. A majority of respondents in the
Deloitte report ranked it the most time consuming risk management
activity.
But, getting the job done doesn’t take a fortune teller. There are
identiﬁcation and mitigation methods from across the entire value
delivery landscape that project leaders can learn from.
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Consider agile: Many project teams rely on the daily standups that
are part and parcel of agile to help identify risks. At global telecom
company Ericsson, for example, R&D teams will raise impediments
in their daily scrum meetings, Annika Rosendahl, PMP, project oﬃce
manager, Ericsson, Gothenburg, Sweden, told PM Network® (“On
Alert,” February 2019).

But it’s not just agile. Teams can use waterfall just as eﬀectively to
identify and mitigate uncertainties before they crop up. In fact, in a
waterfall scenario, risk identiﬁcation and contingency planning are often
handled upfront, helping to limit mid-project surprises, which is often
necessary for big-budget

For this approach to really work, however, project leaders must foster an
environment that encourages open, honest and timely communication.

One prime example: The team on a US$500 million push to update and
diversify the water system for The City of Fresno Department of Public
Utilities in Fresno, California, USA. “Because waterfall calls for sequential
phases with clear milestones, due dates and progress reviews for tasks,
it can help limit

Agile can also help project teams react to uncertainties. Case in point:
Australia’s Fair Work Ombudsman oﬃce, which advises and enforces
compliance on workplace rules, set out to build an app to help the
country’s migrant and indigent population. Yet there were big questions
about the technology: The target audience wasn’t very tech savvy.
Without eﬀective risk management, the team could end up creating
an app that failed to meet the needs. So the team decided to use an
iterative approach to design and development, allowing it to work in
feedback loops with stakeholders and pivot the design as necessary.
This approach also lessened the risk the project team would get stuck
with outdated technology—an uncertainty nearly every tech project

eﬀorts.

potential risks that come with juggling public and private stakeholders,”
Randy Hoﬀman, a senior project manager on the program, told PMI.
The only certainty about project uncertainty is that it will always be a
factor that project leaders must
prepare for. By not limiting their risk identiﬁcation and mitigation
practices to one approach, all project leaders can bring more to the
table—and the team.

faces given the rapid pace of advancement.

Board Proﬁle
Antonius Sony Eko Nugroho, PMP
Board Member – Communication
(PMI # 2246803)

Sony is Communication Board Member

technical background and framework

together with communication team he is

Technology Specialty, and passion to

of PMI Indonesia Chapter, working

responsible for maintaining mailing list,

email, and website for communicating
latest info of PMI Indonesia Chapter

activities to chapter’s members and
public. A well-balanced technical and

management skills, experienced in

building solutions for enterprise scale
organizations in various industries, local
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consultancy, customer engagement,

IT strategy and service management
for more than of 17-years. He holds a
Master degree in Industrial Engineering

from UPH and a Bachelor degree in
Electrical Engineering from University
of Indonesia. Coupled with strong
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TOGAF,

learn new technology has equipped

him to have greater certainty to be
in the forefront of technology as an

enabler for better decision-support and

to architect solutions for organizations
to bring better agility and scalability into

IT landscapes which also improve the

eﬃciency and the eﬀectiveness of the
company’s productivity. He is working

as Head of Solutions Architect for PT.
Infracom Technology, who passionate
on crafting IT solutions to accelerate
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digital

transformation

journey. He always enjoys to learn
new things as well as playing with his
children in his spare time.
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The Human Side
of Digital Transformation
Source : https://www.projectmanagement.com/articles/574785/The-Human-Side-of-Digital-Transformation

The complexity of the human side of digital transformation can be
illustrated with the following metaphor: Does anyone lose weight just
by wearing workout clothes or acquiring ﬁtness equipment? No.

them, but also defend it, promote it and are even are willing to pay for
it. When technology is in place but lacks adoption, resistance is strong,
and results are not delivered at the desired speed or quality.

Reaching a desired weight is more complicated than that; it requires
following an exercise routine and healthy eating. Is it enough to enroll
in a gym? It may help, but could someone develop the required
discipline if they believed exercise was a kind of medieval torture? No.

That’s the perfect scenario for “paving the cow path” situations where
technology is in place, but the mindset is still anchored to old ways
of working. It’s not rare for organizations to “customize” new tools to
make them ﬁt the old mindset. But let’s move to the second aspect…

Goals are achieved by changing beliefs and developing new behaviors.
In this example, it could be useful to start by making small daily
“sacriﬁces” for the sake of a long-term goal. This means waking up
early to exercise—and avoiding the temptation of fatty meals—in the
name of respecting a serious commitment to reaching a desired weight
at the end of the year. Of course, as we all know, this is easy to say and
hard to do.

Changing ways of working is not just about deﬁning new processes;
it’s about the organizational culture that rules “how things are done
around here.”

Looking at this example, it seems obvious that wearing workout
clothes is not enough to reach the goal. Yet sadly, it’s common to see
executives expecting results by dressing the company in new clothes,
and acquiring new systems and processes. Such is often the case with
digital transformation.
But just like losing weight, the expected results do not come by
acquiring technological tools or by dressing the company in new
slogans. Goals are achieved by changing beliefs and developing new
behaviors. Digital transformation is not something that can be acquired
in boxes (or clouds).
Let’s start by considering digital transformation as the adoption of
the digital technologies necessary to fundamentally change ways of
working in order to improve value delivery.
It’s important to look carefully at these three aspects:
•

•
•

Adopting digital technologies
Changing ways of working
Improving value delivery

Technology adoption has a human side. It’s not about training people
to use tools, nor communicating its beneﬁts. It might be surprising
to many, but adoption is about attitude. People can be trained and
overwhelmed with intensive communications. But if, at the end of the
process, they answer “no” to the question “Would you recommend
this?”, there is no adoption.
Adoption is when people not only understand how technology helps

Innovation requires tolerance to failure as part of the learning process.
What if the organization has a verticalized culture where those who
incur errors are condemned? Agile execution requires empowerment,
so would have no chance in a centralized organization where every
single action requires approval from the CEO.
Considering these examples, does it make sense to aﬃrm that changing
processes requires changing beliefs and developing new behaviors?
(Just like exercising.)
Finally, improving the value delivery is necessary not only to be clear
about business goals and be conscious of the value proposition, but
also (and most importantly) to be clear about the purpose.
Value delivery is about solving problems and/or oﬀering beneﬁts to the
client. An organization could implement the most advanced and exotic
systems in the back oﬃce, but if employees don’t care about solving
customers problems, there will be no improvement in perception from
the customers.
Why should employees should care about it? Not because they are
getting paid to do so, but because they understand and buy into the
purpose of doing it.
Which approach would be more appreciated by customers: explaining
to the employees that the company sells stuﬀ, or explaining to the
employees that the mission is to provide a fantastic experience to the
customer (which also will contribute to making the world a better place)?
This is just an example to illustrate that purpose is more than a motive;
it’s a reason that makes something worth far more. Some purposes
identiﬁed for consulting clients are “we want to make the citizens proud
of this city hall” and “we oﬀer an experience of connection to nature
with ancestralism.”
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Looking at the considerations above, it’s clear that digital transformation
is not just about acquiring technologies, but promoting changes in
people’s mindset and behaviors. But if implementing technologies is a
hard endeavor, changing people is even harder (as diﬃcult as putting
the entire organization in workout clothes and transforming them into
athletes who reach their goals faster).
In the real world, it’s even more diﬃcult because organizations do not
usually change of their own accord—they are forced to by external
circumstances. That was the case of an electronics payment company
in a Latin country where the regulations of the sector changed to allow
more competition. This company was in a comfortable situation where
it forced customers to pay high fees—and where the customer’s voice
had no value.
Even in the corporate culture, it was noticed that there was some sort
of disdain for the customer. Suddenly, it was forced not just to oﬀer
new services, but to start caring about the customer—to seduce them
before competitors took them.
Could a new customer-caring culture be developed by new systems
and processes (and quickly, before competitors did so)? It’s not so
easy; old habits die hard. And statistics show how is hard to get results
in digital transformations. According to Deloitte, the failure rate of
transformation projects has remained constant in the 60 to 70% range
since the 1970s. Harvard Business Review also reports that from the
$1.3 trillion spent on digital transformation in 2018, $900 billion went
to waste.
That could explain some of the frustrations about digital transformation.
Like most tech trends, it becomes an overused buzzword—and delivered
results only conﬁrm Solow’s IT paradox (investment in technology does
not translate in improved productivity). For this discouraging scenario,
there is a success case that brings hope: the transformation of IBM
from a white elephant with a dubious future into a successful services
company.
Making the elephant dance
In his book Who Says Elephants Can’t Dance?, Louis Gerstner—the CEO
responsible for the transformation of the IBM—explains that the key
element in transformations is culture. But he is not the ﬁrst to highlight
the importance of the human side. Peter Drucker said, “Culture eats
strategy for breakfast” to spotlight that culture could neutralize any
management eﬀort.
Trying to implement new digital technologies without promoting
the required cultural change is like putting skates on an elephant—
something quite dangerous. Leaders committed to implementing
lasting transformations cannot risk ignoring the human side.
Fortunately for these professionals, there is a powerful weapon:
change management methodologies. The three key aspects of
digital transformation (ensuring technology adoption, promoting
cultural change and aligning the value proposition of the company

with a purpose) can be achieved by applying change management
techniques.
Transformation means going from one stage to another. From the
human perspective, it’s necessary to assess the current culture—the
people’s mindset, beliefs and behaviors—as well as the readiness of
people to change. Don’t be fooled by apparent desires to change; at
the time of action, reality is diﬀerent from appearance.
From some assessments, it’s possible to ascertain that employees
prefer to follow procedures, thus sacriﬁcing customer satisfaction; there
can be a lack of collaboration because nobody understands how they
contribute to a common goal (which was not clear); and a tendency
to preserve the status quo instead of suggesting improvement to the
processes they criticize. It’ also possible to get indicators about how
desirable the change is and how much the people are willing to act.
That’s why a readiness assessment is essential.
Change management also helps us plan based on assessment, and
implement changes in people’s mindset to adopt new behaviors—and
thus sustain them in the long run. It helps to identify the vision of the
desired future by identifying the purpose of such vision—and how to
generate the intrinsic motivation to get everybody on board. It’s so
important to apply change management principles that I advise clients
to implement a change management oﬃce (CMO) to support their
digital transformation initiatives.
Conclusion
This journey started with losing weight, paving the cow path,
envisioning elephants on skates and intentionally emphasizing the
need for changing beliefs and behaviors. That is what the human side
of digital transformation is about.
Change management methodologies oﬀer theoretical support and
practical tools to promote these changes in mindset. Because like
losing weight, that’s something that cannot be achieved just by wearing
new clothes.

About the Author
Luis Cáceres is an Associate Partner for
LATAM in Global PMI Partners and a Managing
Consultant in Improving Performance
Ltd. He is certiﬁed as a Change Manager,
Professional Coach, PMP and Agile PM. He is

an author and speaker on the development
of managerial competences and has over 16
years of experience managing projects and
PMOs in Latin America. He is currently focused on managing postmerger integration on M&A deals.
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I joined Study Group 14 held by PMI
Indonesia Chapter at the end of August
2018 with little knowledge of PMBOK 6.
This was the best decision that I have
made to prepare for PMP Certiﬁcation
exam since I was able to pass the exam
in less than four months.
The study group method was very
intense and challenging. I dedicated
at least 2 hours every day to read the
PMBOK and tried to accommodate all
the tasks from study group method.
Every week we have to create brain
dumps, answer the FAQ questions for
each chapter, draw chapter storyline,
note down the questions to be brought
up at class discussion. In addition, we
also have to take the pre test chapter

quiz before attending the session. All
of these tasks deﬁnitely helped us to
grasp the key points of each chapter.
The class session was helpful to clear
up the confusing concepts because
the mentors and mentees actively
discussed them with examples, hence
we have a better understanding. I also
practiced a couple of exam trials to
familiarise myself with the type of exam
questions, time management and
stamina endurance for the real exam.
I would like to thank the mentors whose
generously and patiently shared their
knowledge with us and very supportive
to guide us via class sessions, group
chats and even extra mentoring
sessions. Th group of mentees also

bonded to share knowledge with
each other and provide positive moral
support to pass the exam. Kudos to
PMI Indonesia Chapter for organising
these awesome Study Group sessions.
Verda Hernanda, PMP
Verda Hernanda is
also ISTQB Certiﬁed
Tester
Advanced
Level – Test Manager
from PT Daya Dimensi
Global (DDG). She
graduated from University of New
South Wales (UNSW) with a Bachelor of
Engineering (in Computer Engineering)
with Honours

Statistics trought, 31 July 2019

PMI Fact FILE
TOTAL MEMBERS

575,995

...in 211 countries and territories

PMI has 301 chartered and
6 potential chapters

Statistic

Page 9 Excellentia September 2019

Congratulations and welcome to
Indonesia chapter for our New Members
Our sincere gratitude for new members and renew members,

Thank you for join and let’s get involved with PMI Indonesia

very valuable for us. In August 2019 we had 12 new members

involved with PMI.

Chapter because good things happen when you stay

your involvement and supports for PMI Indonesia Chapter are

and 45 members who renewed their membership. We hope
next month, with more marvellous activities provided by

PMI Indonesia Chapter, more members would renew their
membership.

Re-join and Renew Members list per August 2019

new Members list per August 2019
Aminullah Thalib

M. Firman Santoso

Andita Kusuma Dewi

Ridwan Noryahya

Billy Anto Sebayang

Roy Kusrahmadi

Dimas Adi Wibowo

Satrio Prakoso

Fikky Hartono

Vijay Kumar Singh

Hendra Sutisna
Imran Fadhilah Eﬀendy

Afra Santika

M Hidayat

Ahmad Robiton

Muhaemin Muhaemin

Akhmad Khanif Khaidir

Nina Evawaty

Albertus Joseph Adrian

Nobel Lie

Aryartha Soepardi

Novizki Gunaryanto

Bagus Dwi Putra

Nurul Hidayati

Bayu Aditya Firmansyah

Prima Tagor A

Bronsen Wijaya
Bruse Novan Akmal
Budi Wibowo

PMI INDONESIA CHAPTER MEMBERSHIP GROWTH
PMI INDONESIA CHAPTER MEMBERSHIP GROWTH
New Member

Delvi Eka Putra
Dipo Prasetyo

Renewed Member

Eddy Chandra

71

Eric Listyosuputro

65

Hanifah

52
45

43
35

Chairul Fikri

34
26

Ir. Bambang Niryono,MT.

20

18

12

13

13

May-19

June-19

July-19

Heri Budiman
Indra Arif Mulyana

29

25

Haristh Permakay

12

Ismiyatun
Jeﬀrey Guarnera

January-19

February-19

March-19

April-19

August-19

Ludy Irsan

Situmorang

Rachman Soeaipi
Sastra Anugraha
Shanti Ratna Ningsih
Sri Nurfalah
Tata Ruskandar
Tony
Ujang Aziz
Uttam Sarkar
Verda Hernanda
Winardi Masli
Yacinta Esti Jati
Yan Indra Gunawan
Yophi Yulindo
Yuri Priyanto
Zaky Ahmad
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Project Management Workshop:

Agile Energy
Management

Amin Leiman, PMP, PMI-ACP is back in town with his
high-energy, crowd-pumping Agile Workshop. Held at
the Pomelotel Hotel on August 14th, 2019, this two-day
workshop attracted 13 participants coming from diﬀerent
backgrounds such as Information Technology, Business and
Finance, Manufacturing and Consulting. In this workshop
Amin covered three main topics; Agile Mindset, Agile
Methods and Adaptive Approach. The mindset provides the
understanding on what agile is and more importantly, what it
is not. This will calibrate expectations and will serve as a guide
on the next steps as the team works to deliver the objectives.
The methods are an introduction to some of the known
methods and what are the diﬀerences; from Scrum, Kanban
and other methodologies. Tools and methods are plenty to
choose from, but the key is the last step which is the adaptive

approach. The very essence of agile is the ability to quickly
adapt to changes, due to a certain reason (stakeholders
request, constraints) or the very environment that the project
team operates in. These tools, methods are then tailored to
suit the needs and the particularities of the work environment.
During the sessions, there were many questions from the
participants, many of them are narrowed to or falls under
“what is agile?”, a few others are on how to diﬀerentiate
between the methods (Agile vs Scrum), and whether Agile is
applicable in their companies/ place of work. In general, the
participants were very happy with the workshop and hopes
that more sessions on this topic happens more often, and
covering more details and speciﬁc topics.
Tony Hu
VP Program
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OMM 101:

PMI – ACP, What Is It And How Do I Get Certiﬁed?

Due to its increasing popularity, PMI Indonesia Chapter has discount is oﬀered for the chapter members.

chosen to carry the Agile Certiﬁed Practitioner (PMI-ACP) Good things happen when you get involved with PMI.
certiﬁcation and how to get certiﬁed. This was the 101th OMM

session and conducted on August 28th, 2019 at AXA Tower Rosa Damayanti

Jakarta. The event was attended by 17 PMI Members and Board Member – Program
aspiring PMI-ACP.

Despite the growing popularity and as more and more

companies embrace the Agile At the moment there are only
shy of 28,000 PMI-ACP certiﬁed practitioners. This is a big
opportunity for professionals who seek to lead the change

to agile in their place of work, or to advance their careers by
investing in self-development.

Tony Hu, PMP, PMI-ACP, the chapter’s VP Program had just

successfully obtained his certiﬁcation and is the perfect person
to deliver his tips and tricks as they are fresh “out of the oven”.

He started oﬀ with the importance and the recognition the ACP
Certiﬁcation has because it carries a high level of provisional

integrity/. To be qualiﬁed to sit for an exam, a number of

training contact hours, direct experience in agile projects
is required. And followed with the strong understanding of

the agile fundamentals and tools which will be the assessed
through an exam.

Through OMM, PMI Indonesia chapter commit to promote
good project management practices, by sharing knowledge

and staying up to date with recent global issues relevant with
project management. The event is open for public and special

